hoppérk g,

ces, packa 1
istics,. and styles
compet:ng stores.

s:cts for grocery store
mers in prder to promote

udget, shop, prepare
nced meals, and handle

d store food following
rescribed standards.

Terms to Know

_produce organic food

comparison shopping  pesticide

_impuise buying food additive

‘grade ) GRAS list

.brand name nutrition labeling

store brand Daily Value
“nationai brand universal product code
- generic product (UPC)

precycling open dating

unit pricing

Chiectives

After studying this chapter, you will be able to

3 evaluate store features to decide where to
shop for food.

3 identily factors that affect food costs and
comparision shop to decide what foods
1o buy.

3 use information on food product labels to
make informed decisions about the foods
you buy.

i3 list sources of consumer information.

Career Path

Ask students where
comparison shop-
pers, retail food
demonstrators, and
nutrifion aides
might work.

ners Laccuracy

Meeting Special Needs
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Chalienge academically gxﬁed students in your cfass to attain the following higher-order objectives as they study the chapter:
& compare features of various food stores to decide where to shop.

@ analyze factors that affect food costs and comparisan shop to decide what foods fo buy.

* interpret information on foed product iabels to make informed decisions about the foods they buy.

® use sources of consumer information to obtain help with consumer problems.




Reflect

Ask students how
often thair families
shop at each of the
types of stores
_described on his
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To be a smart consumer at the grocery
store, you need 10 know how to read labels and
compare prices. You need to be able 10 choose
toods that will give you the most nutriion for
your money. You also need 10 understand basic
marketing techniques.

out te ext
avarity

- Integrating
- Math Concepts
*, -Have students visit
&'a farmers’ market,
+ Agkihem to com-
"pare pricés with
those of a local
" supermarket. .

St 0

 Making wise ABCETNS aou
and what to buy takes knowledge and practice.
As you develop consurmer skills, you will be able
to plan appealing, nutritious meals while staying
within the family budget.

Consumers can choose hetween many
kinds of food stores. Some large stores stock
thousands of items. Other stores are smali and
stock just a few specially items. Some siores
sell only food, whereas others also sell drugs,
cosmetics, toys, and clothing.

Types of Stores

Being familiar with the different types of
stores will help you know what to expect when
you shop. You may find one store that meets all
your needs, of you may shop in several stores.

Supermarkets vary in size. They are seff-
service stores, and they cary poth food and
norfood items. Many supermarkets have spe-
cialty food sections, such as delis and bakeries,
12-1. Some offer customer services, such as
home delivery, check cashing, and credit. A
number of supermarkets offer consumers such
conveniences as in-store pharmacy and
panking sefvices, 100.

Discount supermarkets sell food in large
quantities at reduced prices. You may be able t©
buy some items by the case of in restaurant-
sized containers. Discount supermarkets often
sell the same products as other stores.
However, they may not carry fresh meat or
produce {fresh fruits and vegetables). At some
discount supermarkets, shoppers must pack
their own groceries in bags or boxes.

Twenty-four hour convenience stores can be
large or small. They are always open for their

- customers’ convenience. However, customers
may pay higher prices because of the increased
cost of longer business hours.

Online Resource

Havs studsnts visit the Grocery Manufacturers of America Wah site at gmabrands.com 10 ideniify priority programs in the e8!
industry. Ask each student 1o read a press release ot position paper on a |
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S

photo couttesy of GA, INC.
12-1 Many supermarkels have deli depariments,

that sell party trays. freshly sliced meais and G oE
cheeses, and read -to-eat salads and entrees. -

Speciafty stores carry Oné specific type of ~
product. Dairies, bakeries, butcher shops; -
and ethnic markets are specialty stores.
Delicatessens are also a type of specialty stdre.
They sell ready-to-eat foods fike cold meats,
salads, and rolis. Foods sold in specialty stores
are generally high in quality, put they are often.
high in price, t00. _
Outlet stores offer reduced prices on prod-
ucts from individual food manufacturers, Some -
#ems in an outiet store may not meet the marnt-
facturer's quality standards for retail sale.
However, the foods are nutritious. -
Foad co-ops are owned and operated by
groups of consumers. They keep prices jow by
buying foods in bulk, leaving off profits, anc

 requiring volunteer labor of their members. s

co-ops have limited hours and are open any i_C}
their members.. o
Farmers’ markets sell i00d directly from the

" tarm to the consumer. You may he able 10 get.

frasher produce at lower prices by shopping &
farmers’ market. However, to make wise PUF”
chases, you need to recognize signs of guatty
and know retail prices. See 12-2.
Roadside stands are open near fams
during the growing season. They are much
smaller than farmers’ markets. Usually just 0?;‘

1-\food"1

topic of interest and summarize it for ihe class.
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12-2 Freshness and low prices prompt some
consumers fo shop for their produce at
fammers’ markets.

family runs them. Roadside stands sp'ecia[ize in

homegrown fruits and vegetables, often at a
considerable savings.

Store Fegtures

You may shop at a particular food store

Meeting Special Needs

Students who have limited lower-am strength can use easy-grip bag haiders when carrying groceries. These hoiders allow students o
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have the opportunity to choose among several

siores, however, you might want to ask yourself

the following questions:

s What services does the store offer?

¢ s the store neat and clean? Are the shelves
and cases well stocked?

Are the siore’s hours convenient?

Are the employees courteous and helpful?
¢ Does the store stock a variety of foods,

brands, and sizes?

s Are the prices for both advertised and non-
advertised items comparable to those of
other area stores?

« Are the dairy and meat cases cold and
clean?

» s the produce fresh? is it well chilled? Is
the variety good?

Supermarket Trends

Today's fast-paced lifestyles are the force
behind many supermarket frends. Busy con-
surners are looking for answers to meal prob-
lems, and food stores are responding. Many
grocery stores have gone beyond selling stan-
dard convenience foods. They now offer fresh,
refrigerated, ready-to-eat meal iterns, such as
sandwiches and completa lunch kits.
Supermarkets are also offering take-out foods,
such as hot side dishes, enirees, and compiete
meals. These meal items may save consumers
time and money over restaurant take-out foods.

Another supermarket frend is a new twist on
an old selling technique—cross merchandising.
This technique involves pairing items from dif-
ferent grocery sections to prompt consumers
to buy and use the products together. For
instance, shoricakes might be paired with fresh
strawberries. Cross merchandising is now being
used to encourage consumers to think about
buying meal items together. For example, ready-
mads salads and ioaves of garlic bread might be
displayed near fresh pastas and sauces.

A third supermarket trend io meet the needs
of busy consumers is seif-checkout. Self-
checkout saves time by reducing long lines.
Shoppers can check out at their own pace and
make their purchases with greater privacy. Self-
checkout stations have touchscreens that guide
consumers through the process of scanning and
bagging their own groceries. The stations
accept coupons and payment with cash or

bee&usem—-ss—the—eﬂy—s%ere—ﬂe&wea#—kfea—ﬁ,%eé%epdeb{%@aﬂe See12-3.

Resource
Types of Storas,
Activity A, SAG.
Students are to
complete the chart
by describing the
ditferant types of
food sioras and
listing the advan-
tages and disad-
vantages of each.

Activity:

ular logal food stare’
as hé O she wiites
a responise io each:
of the qiliestions
about store
featurgs:

Reflect
Ask students which
refrigerated or hot
ready-to-eat meal
items from a super-
market they have
fried. Ask how
these items com-
pared with restau- -
rant take-out foads.

handie several plastic grocary bags at one time without straining the students’ wrists.
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Enrich : eyl Py ire avoiding traffic, crowded stores, and heavy
e Ask students to ) T grocery bags is worth the cost.

investigate the Some Internet-using consumers are
availability of online choosing to shop for groceries electronically. An
grocery shupping online grocery shopping service provides a con-

Services In your sumer with the computer software needed to oy B@ﬁidﬁﬂg What to Bi,§¥

area. o i .
o Have each stu- yse the service. The CoOnRSUmer 10gs Ol o e

5, .
e >

dent make a map service. Then he or she creales a grocery list You can make most of your decisions abc
showing the layout from menus of fems on the compuier screen. what to buy by writing weekly menus before y
of the aisles at a When the list is complete, the consumer elec- go shopping. Try to plan meals arcund adver
local grocery store. tronically sends the order and arranges for tised specials. For example, it ham is a good
Note which prod- delivery. Professional shoppers fill the order and by, pian 10 serve it in several ways during th
uctsharg lstoakedtén deliver it 1o the consumer’s door. week. Keep your menus flexible. Suppose yc
ﬁf;p t?)li}% an?zee e .Or:line shoppers can be nearly as selective v‘sranted to serve zucchini for one meal, but y¢
your shapping list. as if they were In a store. Consumers chgose find out yeliow squash is on sale. You might
Sl from a wide variety of brands and sizes dis- want to eliminate the zucchini from your men

reak it Down played on the compuier screen. They can and add the yeliow squash.

ave sit%glgnt_s , specify how they want fresh-produce to look.

f‘ﬁ.]eg"wr;.“;foﬂzjgg_ They can read product nutrition and pricing Using & Shonping timh

ave thei answer information on the packages shown on ihe ‘ =

Siastions 1=2 screen. They may be able to use COUPONS, too. A shopping list can help you save time,

nder Réeview What - Online shopping services are not free. avoid extra trips for forgotten iterns, and stic

ou Have Read Consumers usually pay subscription fees, your food budget. Keep a list handy in your

ind compiefe delivery charges, and & percentage of their Kitchen so you can jot down items when you

clivity 1 under total grocery bills. However, many people feel find you need them. Before going to the stot
gﬂﬂ Z??IgeTg:?c:(?? _ o check the recipes you plan to prepare during

e _ the week. Be sure you have all needed ingn

ents on hand. Check for staples such as floi
sugar, and milk. Add any needed items oyl
list. Also add advertised specials if you nee
them and if they really are bargains.

Organize your list according to categori
such as produce, dairy, meat, and frozen fo
Piace the categories in the same order as 1
store aisles.

Carry your shopping list with you and st
to it. You will ba less tempted to buy grocer
you do not need.

Resource

Using Food
Adverfisements,
Activity B, SAG.
Students are 1o use
the food advertise-
ments from a local
store to make &
shepping list organ-
ized according to
areas of the store.
Then they are 1o
use these lists to
plan menus for

T one day.

Yl

Faciors That Afect Costs

A number of factors affect the costs of 1

FY products. You can get the best buys if you
~ Introduce siudents fo comparison shop and avoid impuise by
- to the Market Order Comparison shopping involves evaluating
: .Egggéfﬁzgd in the ferent brands, sizes, and forms of a produ
" pefore making a purchase decision, 12-4.

Regources section
of the TR. Have
them compare it to
the type of shop-

Impuise buying, on the other hand, is mé
an unplanned purchase without much thou
You can cut costs by using coupons fo

ping list they might ' - ) NGH Cotporation fterns you need. However, avoid buying 8
. : J
lse at fiome. 12.3 Self-checkout stations offer supermarket product you do not need just because yga
shoppers speed, privacy, and control when a coupon for it. Most coupons have eXI?‘ .

making grocery purchases. ) dates. Some require you to buy more tha

Strengthening Family Ties _ ‘

Have students create master shopping lists divided Into sections for the types of products found in the various aisles
favorite grocery stores. Ask students t encourage family members to write needed grocery items in the appropriate 3
make shopping easier for the family meal manager. Studenits can make conies of their master lists for wegkly use.

of their fard
pctions ©
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12.4 Reading labels helps consumers compare
products {0 be sure the items they choose will be
the ones that best meet their needs.

tem. Be sure you have met all the qualifications
hefore you try to redeem coupons.

" Promotions affect the costs of food prod-
icts. For instance, stores sell some items in
nultiples, such as three boxes of macaroni and
sheese for five dollars. In a case such as this,
jetermine what you would pay for one box. This
vill help you decide if the multiple price is a

ood value.

Grades, brands, and packaging are other
actors that affect haw much you pay for food
woducts, Understanding these factors can help
‘ou be a smart consumer.

irades

Many food products are given a grade,
thich is an indication of quality. Foods with
igher grades usuaily cost more than those with
wer grades. Grades are based on factors that
ffect the appeal of a food rather than its whole-
omeness. For instance, a lower-grade peach
1ay not have a uniform shape or a character-
tic color, However, it is nutritious and safe to
at. In marny cases, only products with the
‘ghest grades are sold in fresh form. Lower-
‘ade products are often used as ingredients in
‘0cessed foods.

rands
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products so people will know that company
makes the products, A sfore brand, also callad
a house brand, is a brand scld only by a store
or chain of stores. A national brand is a brand
that is advertised and sold throughout the
country. Manufacturers of national brands often

package some of their products with.store brand

jabels. However, because the store brands are
not promoted with big advertising budgets, they
often cost less than national brands.

* Qr How can product gradés help me |
- make purchase decisions? o
" A: When choosing foods for dishes
. where appearance is important, you .
- fnay want to look for higher grades.
 However, keep in mind that foods aré

graded before shipping. Shipping
. sometimes causes damage that
. reduces product quality. .

In many grocery stores across the country,
consumers can choose generic products. A
generic product is a plain-tabeled, no-brand
grocery product. Generic products generally
cost quite a bit less than national and store
brands. The prices are lower because manufac-
turers spend less money on packaging and
advertising. In addition, a generic product may
be made of lower-quality ingredients.

Generic food products usually are nutrition-
ally equivaient to brand name items. However,
they may not be of the same quality as brand

" name products. For instance;generic fruits and
vegetables may have uneven sizes and shapes.

Their colors and textures may vary. You may
find generic products to be a good value, espe-
cially when uniform appearance is not essential.

Packaging

Anocther factor that affects the cost of food
products is the amount and type of packaging
material. Packaging affects the environment as
well as product costs. As a smart_consumer, you

Enrich
Have students write
responses agreeing
of disagreeing with
the following state-
ment: “Clipping

CoUpons is a wasle
of time.”

find examples of
five products advi
tised With. ruitiple
pricing. Fxgure th
individual price fo
each ifem.

Refiect
Ask students the
following:

e [Forwhat types
of dishes might you
want to buy higher
grade ingredients?
& Doyeutendto
always buy certain
brands of certain
products, or do you
base your purchase
decisions more on
prica?

e When would
you he willing to
choose a generic
product over a
national brand or
store brand?

Activities:
& Have stijlents -
investigate what
types of geriaric
producis dré-avall-
able in focal tores.
e Have stuganis .-
idensify what types
of informationare
found on the labels -
of genefic proglicts. -

—Apreduct's-costis-affected by-its-brand— need-to-make-a habit of precyclingwhen

ame. This is the name a manufacturer puts on

nline Resource

e students visit the Food Marketing Instifute Web stte at fmi.org. Ask each student e look up the answer 1o a frequenty asked ques-

deciding what to buy. Precycling is thinking

n about the food retalling industry. Have students share thair findings in class.




Enrich

Have each class
mermber survey
ihree other stu-
dents about the
extent to which
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about how packaging
materials can be reused
or recycled before you
buy a product. For
instance, you might plan
to use a resealabie

~tet-ability-ie
recycie or reuse
food product pack-
aging affects their
purchase decisions.
Repott back to

the class.

Resources
e Shelf Tag
Close-Up, trans-
parency master
121, TR. Use the
irangparency to
llustrate how stu-
dents can use the
different types of
infarmation found
on a unit price shelf
tag whan com-
paring products.

e Unit Pricing,
Activity C, SAG.
Students are to
compare pairs of
shelf tags showing
unit prices and
answer the ques-
fions that follow.

plastc containerio sters

Avoid buying individually packaged prod-
ycts, such as one-sérving juice containers and

part 2 The Management of Food

Howevar, by looking on
the product label, you
can find the number of
servings in each
package. The box of
raisin bran contains only
9 servirgs, whereas the

“lefiovers. You might
choose a product in a
glass jar instead of a
plastic container because
you can recycle the
glass. You might avoid
buying a single-serving

single-portion entrees. rhisse stalierpack—~{—bex of toasted oatscan-
ages not only tend to cost mofe per seving, -
they also reguire. more packaging material.
Choose larger packages instead. You can use
smali, reusabie containers to divide large
fiems into single servings at home. -

tains 18 servings. To
figure the cosi per
setving, divide the total
product price by the
number of servings in
each package. This cal-

product because of the
excessive packaging.

tsing Unit Pricing

Many, but not ail, grocery stores use unit
pricing. Unit pricing is a listing of a product’s
cost per standard unit, weight, or measure.
Examples are the cost per dozen, pound
(.45 kg), or guart {L). Unit prices generally
appear with selling prices on shelf tags
underneath the products to which the prices
refer, 12-5. .

With unit pricing, you can compare the cost
of different forms of products quickly and easily.
For example, you can purchase green heans
fresh, canned, and frozen. Suppose the unit
price labels told you the canned green beans
cost $.06 per ounce (28 g}, Frozen green beans
cost $.09 per ounce (28 g), and the fresh green
peans cost $.11 per ounce (28 g). Obviously,
the canned green beans would be the mast
economical.

Unit pricing can aiso help you compare dif-
ferent package sizes and different brands. For
example, unit pricing may tell you that 1 ounce

~ (28 g) of strawberry jam from a smali jar cosis
$.18 while the same amount of jam from a large
jar costs $.11. Unit pricing may also tell you that
Brand X canned pears costs $.06 per ounce
(28 g), whereas Brand Y canned pears costs
.07 per ounce {28 g).

As a smart consumet, you need 1o be gware

of foods’ per serving costs as well as their unit
costs. The reason for this can be illustrated by
comparing two boxes of breakfast cereal. A
sg-ounce box of raisin bran cereal costs $3.19.
A 20-ounce box of toasted oal cereal costs
$3.69. The raisin bran has a lower unit cost.

Think Ouiside the Box

Ask studernits why they think single-serving products are so popular with
serving products are preferred, have students brainstorm ways to create
used and reused. Bring samples 10 class to demonstrate the concept.

consumers, despiie the cost and enviror}ment
their own single-serving products. [dentify con

culation tells you the

_ raisin bran costs about
$.35 per serving, The toasted oats cost about
$.21 per serving. If your family likes both types

of cereal, the toasted oats are a better buy.

if

12-5 Some supermarkets use electronic 51° s
tags, which readily reflect changes iy unit i
due to store sales and price adjustments.

al impaet
sginers él



- you decide what.
g; yoy may think
it choosing some
snic foods. These
e foods produced
out the use of sgt/.m
- i ferfilizers, pestl-
mﬁ, ar growth '
imlants: Genetic
ngineering methods
nd fonizing radigtlon
are alsa banned in the
production of organic
oroducts.
" The United States
Department of
Agricufture {USDA) has
set standards for

organic foods. Organic
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ier i

antibiotics or hormones
o promote growth.
Drugs may be used only
to treat sick animals.

See 12-8.
Gonsider the impact of coupons on unit Afong with fresh

cost. Small packages often have a higher unit organic foods, you can
cost than targe packages of the same product. buy processed foods
When using a coupon, however, the smali that have organic ingre-
package often becomes the better buy. For dients. Look for the
instance, suppose a 10-ounce (284 g) box of exact percentage of
cereal costs $2.49 and a 20-ounce {568 g) box organic ingredients in a
costs $4.39. The small box would have a unit oroduct to be stated on
cost of $.25 per ounce (28 g). The large box

would have a unit cost of $.22 per ounce the Iéxbel, ic foods oft
(28 g). With a $.75 coupon, the small box Fganic foods often
would cost §$1.74; the large box would cost cost quite a b't_ mare
$3.64. With the coupon, the unit cost of the than nonorganic prod-
small box would be $.17; the unit cost of the | 4Cls. Many consumers
large box would be $.18. : are willing to pay higher

prices for organic foods.
These consumers often

plant foods must be

say they are concermned

grown on land that has been free of chemical . about the effects standard farming methods
‘pesticides for at ieast three years. (Pesticides may have on foods or the environment.

are agents used fo kill insects, weeds, and fungi :

that attack crops.) Organic standards also fimit

I the types of fertilizers farmers can use to halp -Food Additives
i plants grow. Organic meats and poultry must '
come from animals raised without the use of Ancther factor that may affect your deci-

sions about what to buy in the supermarket is
food additives. These are substances that are
added 1o food for a specific purpose, such as
preserving the food. Although over 3,000 addi-
tives are in use teday, they all fill one of the fol-
lowing four basic purposes:
¢ add nuttients
e preserve gquality
=  aid processing or preparation
+ enhance flavors or colors

The Food and Drug Administration (
and the USDA rigidi

i

- least 95 percent

Enrich
Have each sfudent
strvey five meal
managers about
why they have or
have not ever
bought organic
foods. Share find-
ings with the class.

Reflef:t

® Organic farmerg,
control pests by
mulching and prow
moting natural )
predators. They can
use natural ferti-
izers, such as
manure and coris-
post, of their crops.
Howsver, synthefic * .
fertilizers and
sewage sludge are . ¢
notallowed. ..

e Aproductwith -
at least 70 percent
organic ingredigntg” .-
may be labeled .
“made with organig: .
ingredients.” o
However, & proguct: ™
must contain &t

organic ingredieriis .
to be labeled . -~
organic.

Discd

additivi : S
B il B =
': = 5 o=,
addive - ZTR&amag L ®
The FD. & v e v 3 E?“; BT 29
“Geners o
The FDy _
on this i EEEE
: oo A%
12-8 The USDA organic seal assures consumers to today ] E X *
that organic foods have been produced according useany nESY 3@ 48
to national standards. without p 239 i
— e 3
ER=
W T o=
T o
80
[ ]
[
Interdisciplinary Connections B 3 ?
Have students visit the procuce department of a iarge supermarket. Ask themto | % 5te how grocery baggers place
should iist all the organic fruits and vegetables that are available. In the second ci <me. What other practices can be

In the third celumn, tall students te note the price of each typa of conventionally gi

difference in price betwesn each type of organic and conventionally grown product




FY1

More organic farms
are springing up in
response to
demand from
restaurants.
Farmers are even

condugting Chef .
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permission from the FDA for use of additives
that are not on the GRAS list.

0 5 Aren’t organic foods more nut

.. Daysto falk to the
chefs about what
they want the farm
. o grow. The
festaurant menu
+ reflects this trend
by mentioning the
" farm where the
produce was grown.

Piscuss
Ask students why a

" *store would adver-

* fise food products

* {hiat are not on

sale. (o remind
gonsumers they

: péed. the products)

. tious than foods grown by conven-.,
- tional methods? L

Interdisciplinary Connections

Work with the math depariment fo prepare siu
protein. Ask the math teachers to review figuring percentages a
problems.

~A: Tests have not shown organic
0ods to be more nutritious or safer
1an nonorganic foods. Consumer
¢ls have found the look and taste

organi
ilar, too

ic and nonorganic foods to be

Shopping Tips

Following seme shopping guidelines will
help you decide what to buy when you shop for
food. These tips will also help you save money
without sacrificing nutrition, quality, or iaste.

e Read labels to be sure you know what you
are buying. )

» Compare brands and then select the brand
that best meets your needs.

e Compare prices on a cost per serving basis.

Buy foods that are in season when possible..
Eoods that are in season are generaily low
in price and high in quality.

o Take advantage of advertised specials, but
be sure advertised prices are sale prices.
Some stores feature regular prices in their
aclvertisements.

s Compare the costs of different forms of the
same food, such as canned, fresh,
and frozen. ' '

« Prepare foods from scratch if you have the
time. Most convenience foods cost more
than homemade cnes.

+ Use nonfat dry milk and margarine in
cooking instead of fiuid milk and butter to
stretch dairy dollars.

» Avoid higher costs for cubed and sliced
meats and cheeses. Buy large pieces and
cut them at home.

¢ Plan meals that focus more on plant foods,
such as dried legumes, which cost less than
meat. See 12-7.

dents to figure unit prices, percent Daily Values, and calories from carbohydrates A
leng with using basic multiplication and division to solve ap

The Management of Food

. USA er:& Fadara.tion:
12-7 Meatless entrees, such as this hearly,

nutritious rice dish, are economical affernatives
o main dish meats.

« Resist the temptation to make impulse pu
chases encouraged by store displays:
« Do not take a grocery cart if you plantob
just one or two ftems. You will be less
tempted to buy items you do not need it you
have to carry them through the store. -
s Shop when stores are least crowded—
usually migmorning or midafternoon on
weekdays.
+ Shop for groceries just after you have
caten. You are less likely to buy unneed®
items when you are not hungty. '
» Do your grocery shopping by yourself;_,
Shopping with another person makes
some peaple more likely to buy foods the
do not need.

plicaior
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-Uéing Food Labeimg

0od Jabels provide a wealth of information
r be helpful to consumers. Federal law

&5 the following items on food labels:

& commion name and form of the food

g volume or weight of the contents,

mcludmg any hqurd in which foods are

cked

the name and address of the manufacturer,
acker or distributor

5 list of ingredients, in-descending order

according to weight.

For insiance, sup-

pose 4 label lists

‘chicken, noodles,

and carrots.” The

produict would need

* o contain, by

~ weight, more

" chicken than noodies

* and more noodles
than cdrrots.

{N'utriti@n
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information about other nutrients, such as thiamin
and monounsaturated fat, is optional. However,
focds about which manufacturers make nutritional
claims and foods with added nutrients must
include additional information on the label.

At the bottom of larger nuirition labels, stan-
dard information about Daily Values is shown for
2,000~ and 2,500-calorie diets. Daily Values are
dietary references that appear on food labels.
They are designed to help consumers use label
information to plan healthy diets. The reference
of Daily Values includes maximums for fat,
saturated fat, cholesterol,
and sodium for both
calorie levels. Daily mini-
mums for total carbo-
hydrate and fiber are
also given. This refer-
ence information is the
same on all nutrition
labels that include it.

Percent Daily Values
based on a 2,000-calorie
diet are given for each of
the nutrients listed on
the label.Your daily
calorie needs may be

~ Labeling

. Ariother type of information the FDA
Tequires on almost alf food packages is
nutrition labeling. This is a breakdown of a
food product’s contributions to an average diet.
You can identify this labeling by the heading
“Nutrition Facts” See 12-8. '

The first item that appears under the
heading on a nutrition label is the serving size.
This is stated in both household and metric
measures. The number of servings per con-
tainer appears next. Serving sizes are the same
for similar food products to help consumers
make comparisons between products.

Calorie information includes the number of
calories per serving along with the number of

* ¢alories from fat. This can help you limit fat to no

- more than 35 percent of your total caiories.

Nutrients found in each serving of food prod-
ucts also appear on nutrition labels. The nutrients
listed are those that are most directly linked to

~ the health concerns of today’s consumers. The

fist must include the amount of total fat, saturated

fat, trans fat, cholesterol, sodium, total carbohy-

drate, dietary fiber, sugars, and protein. Vitamin A,

higher or lower than
2,000 calor:es Therefore, your Daily Values may
also be higher or lower. You will need to keep
this in mind when reading the percent Daily
Values on foed labels.

Many manufacturers make health and/or
nutritional claims about their food products on

product labels. Heaith claims [link the effectof a

nutrient or food to a disease or health condition,
For instance, a can of unsalted vegetables
might have a claim linking a diet low in sodium
with a reduced risk of high blood pressure. The
FDA regulates the conditions under which these
claims can be used. The FDA has also set stan-
dard definitions for terms used in nutritional
claims, such as lowfat, high fiber, and reduced
calories. You can use claims on product labels
to help you find foods with the nutritional quali-
ties you want. See 12-9.

Universal Product Code

Another item found on food Iabels is the
universal product code, or UPC.This is a
series of lines, bars, and numbers that appears

~vitamin C,-calcium,and.iron are listed as well___on packages of food and nonfood ifems.

Think Gutside the Box

Ask students how the arrangement of most grocery stores helps consumers protect perishable foods. Note how grocery baggets place
frozen food items together in the same bag. Mot prapased foods are bagged separalely for transport home. What other practices can be

Discuss
Ask students how
consumers might
use the name and
address of the
marufaciurer,
packer, or distrib-
utor found on a
food product label.
{to help them con-
tact the appropriatg
company if they
have & problem
wilh the product)

tion labek -

Enrich
Ask aach student to
wiite a response to
the foliowing stafe- -
ment; “Foods with
miore than 30 per-
cent of their calo-
ries coming from faf
are bad for you

Reﬂect

foliowed to help assurs focds arrive home safely on hot summer days?
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Integrating ) percent
Math Concepts nutrients Daily Values I -
Have students look serving size Q: Poes “no Sugaf aﬂded” ona
at nutrition labels and servings calorie - _ . '
on food products. per container information label mean the same thing as
. Figure the percent sgugar free”?
al 3 - " _)
listed nutrients for “Nutrition-Facts LB No. Added sugars refer to sugars *
peopie needing o e 12 cup (2250) . manufacturers pit-tafoeds during
2,800 calories per ST e © processing. However, many foods,
day and for peopie AmourtPorSering " “such as milk, fruits, and juice prod-
needing 1,600 calo- Camornos 250 Calories from Fal18 . uets COﬂtajIl natu.ral sugars The
ries per day. o, Daily Value™ i * . LT
s pet 2y T FA TS % - number of grams of sugar shown on a
Satrated Fal 29 0% atrition Facts panel includes both < -
Trans Fat 0g e amd vatiral G SYLEATR
Cholestersl 10Mg - 3% added andnaturall ?'Cumﬂg SUgATs.
Sodium 133mg 6%
Totat Carhohydrate 43g 14%
Bictary Fiber 09 0%
Suyyars 289
Protein 109
Vitamin A 2% Vitamin G 3% I
R Galdlum,_35% fon_1% help you know which product o use first. |
on tie bar P e i Manufaciurers use four types of dates. -
0;— tge t ar lower depending on your calorie necds: A pack date iS the day a fOOd was manufac*'
& proauc Calories 2,000 2500 .
pre e 0 W fured or processeld and pac_;kaged. it ten_s you
: LS an 209 258 how old the food is at the time you buy It.
o (5% e g 2 g Canned foods often have this type of dat
Jotal Garbohydrate aog | 3750 S i 18 type awe.
R Fiber 25 9% A puif or self date 1 the last day a store -
Ask students how { CoRi DT B s promind should sell a product. The pull date allows for
much agent\qn they , some storage time in your refrigerator. Milk; ice
fﬁgtt;’ ! ;agré%etshe cream. and cold cuts often have pull dates
ppes conversion reference of stamped on their containers or packages.
cash register ai the guide Daily Values . .
checkout counter. An expiration date is the last day a con~ 7
Have they ever 42-8 Some food products may carry 8 simpler sumer should use oreat a food. Yeast and baby
noticed prices that version of the nutrition label. However, all food have expiration dates. ‘
differed from those r_]utrr'tfon _Jabe!s provide consumers with valuable A freshness date is often found on bakety
marked on shelt information. - products like pread and rolls. A product with an -
) expired freshness date has passed its quality
source Grocery checkers pass the UPC on items over a peak. However, you can still use it.
Food laser beam scanner. As the items pass over the
firig, Activity E. scanner, the store’s computer reads the codes.

The correct prices are then rung up on the com-

puter terminal at the clerks counter. The com- Help with Consumel

puter prinis & description of the items and their Pmbiems
prices on the customer's receipt. '

Biudents are

From time to time, you may have problers -

@g@@-ﬁ @gﬁég’gg . ' with food products or the businesses that.'st?“'

‘ them. Many sources of consumer help exist, T
Many products have dates printed on their source that witl pest be able to assist you wilt
labeling. Some of these dates are printed in depend on your particular problem.
codes that are used mostly by manufacturers. Eood stores can help you with & quality
However, open dating uses dates CONSUMers problem caused by the way they handied & fC'O:
can clearly recognize on perishable and semi- product. Eor instance, you might discover ﬂ_iﬂa
perishable foods. It can help you obtain prod- - of bread you just purchased is moldy. If you
ucts that are fresh and wholesome. Dates also return the bread, most store managers will

‘Have Read and
complate activity 2
Undet Build Your
‘Basic: Skills at the
end ot the chapter.

interdisciplinary Connections -
Solicit the assistance of an English teacher to help students write loters about consumer probiems. Review the parts of & :39§ft]etreashe
glis

should be included. Show a sample of a etier written about a CONSUMET problem. After the lottess are written, ask thé n
evaluaie the letiers for grammar, speliing, organization, and style.

T e



o
toods are fight (

T su ver than 0

“Foods with a serving size of 30 grams or fewet or
=50 grams of the food.

-12-9 Manutacturers must adhere to thes
products.

- refund your money or give you a new loaf.
‘See 12-10,
. Product manufacturers can help you with a
food quality problem that is due to a processing
‘error. Siipposs when you open a package of
fice mix, you find the seasoning packet is
missing. Look on the package for a toll-free tele-
* phone number, Web site, or address you can -
use to contact the manufacturer. Keep the
package handy so you can refer to it for specific
product information the manufacturer might
~ need: Be polite as you make a brief complaint
and reasonable request for what action you
Would fike the manufacturer o take. For
instance, you might ask for a coupon for a free
package of rice mix.
_The Food Safety and Inspection Service
{FSiS) can help you with a food safety problem
Involving meat, poultry, or egg products. Tha
FSIS is the branch of the USDA that handles
Product recatls, or removal of products from the
market. If you found meta) shavings in a can of
beef stew, the FSIS might contact the manufac-
turer to recall the product.
The FDA is the agency that handles food
—Safely complaintsfink ismig ]

Online Resource

Have students visit the Federal Trade Commissicn (FTG)
student to read an article related to diet, health, or fiiness
sites to find accurate and up-to-cate informatfors.

Food is raw, has never been frozen or heated, and contains no preservatives.

5 grams or more fiber per serving. (Foods making high

nfor lowfat, or the leved of total fat must appearnextto the high-fiber ciaim.)
trittonally alterad food product that contai
‘regular” version of the food. This term ¢
ie, lowfat food has been reduced by 50
lite) in color or texture.

40 calories or fewer per serving, c
20 milligrams or few 'o_f cholesterot and 2 g}arﬁfs.drféwefof saturated fat per serving.
lligrams or feWer'sé'c:!El'Jrri_ per serving.

1835t 25 percent fewer t;_a_ipﬁes_ per serving than the “fpilaQQJOrid"version ofthe food.

' ' 18 'f_s'é.adj_um per serving,
of sugar per serving.

2 tablespoons or fewer must meet the speciiied requirement for portions of

e definitions when making nutrient content claims about food

o]

Web site at fic.gov o view the range of consumer protection {opics. Ask each
and summarize it for the class. Discuss the henefits of using govermment Web

Vocabulary
Builder

Ask students to
compare pack daie,
putl or self date,
expiration data, and
freshness dsits,

Ask which of these
types of dates is
maost helpfu! to
consumers,

-fiber claims must also meet the

lins ohesthird fewer calories or half the £t of
an aiso be'used to indicate the sodium of a
percent. i¥ addition, labels may state that

Enrich
Ask each studertto

read an article from °
an issue of i
Consumer Reports,
Then write a sum-
mary of what was
learnad from the
article,

contain meat orhpoultry. It you found a piece of
glass in a box of cereal, the FDA would handle
the investigation. Be prepared to provide

Hesaukéé_siﬂdfvify E
. F, SAG. Stiidents

to state theif rea-
sons for chpsing
each source they
identify.

photo courtesy of IGA, NG,
12-10 Most food stores have a cusfomer service

counter to help address sho eI’ guestions
and problems.




Activity

Hava students visit
the Gouncil of
Better Business
Sureaus, inc. Web
site at bbb.org to
in\lﬂciigafp the . .
types of complaints

228

detailed product informaticn when you call.
See 12-11.

Cily, county, or state health departments
address safety problems you might have with
food from restaurants. They inspect facilities,
issue warnings and fines, and close businesses

\
WTelT reeded— .

part2 The Management of Food

checkout reguiarly ¥ing up higher than the shelf
tags. If the store manager does not give you a
satisfactory response, a BRB can contact the
store on your behalf. The BBH can also offer
to resolve your complaint by cther means,
if necessary.

These sources of help do mere than handle

BBBs do and do
not handle.

Better Business Bursaus (BBBs) can help
you when you have a problem with the way a o
food store or restaurant conducts Husiness.
BBRBs promote honest adveriising and seling
practices. imagine the prices ai a food store

. Your name, address, and telephone pumber

consume? cormplaints—They can answer gues-
tions and provide a variety of consurmner infor-
mation. Some also do testing, grading, and
inspecting to ensure the quality and safety of
the food supply.

. Biand name, product name, and manufacturer of the product

. Size and type of paékage

* Codes and dates from product package

. Narne and location of store and date you purohased the product

For toadsafety complaints, you will also need

'« Original package or containet

LI Foreign object found in the food preduct (it applicable)

. Any uneaten portion of the food

12-11 Having all the necessary information available will make it easier for the appropriate agency fo

process your product complaint.

Community Interactions

Have studenis prepare & reference card of useful Web sites for researching various types of consumer problems. mcludef ]
sider when selecting a Web site 1o make sure the information provided is refiable and accurate. Have students distrioute te ¥

dents in other classes as well as to family members, faculty, and friends.

reio s
acte od




mart consumers must shop carefully to get
 most from their food dollars. They can

pse from many types of stores, Evaluating
re features can help them decide where to

p. Busy I:festyies are driving many frends in
ts and are also the force behind an

elec!romc shoppsng

asy to compare costs of dszerent
ms, and S|zes Knowmg. about

yut the food products they buy.
on tabeling helps them get the most nutr-
| value for the money they spend. The UPC
peds checkout. Open dating helps consumers
lect foodls that are Tfresh and wholesome.
Various resources can help consumers who
ve problems with food products. These
sources cahl also provide information and

. _Wr:ie your answers on a separate sheet of
_aper

have to pack their own groceties in bags
o or boxes’?
' 2. True or false. Brands and sizes of food
- products are much more limited for elec-
-+ tronic shoppers than for store shoppers.
3. How can & shopping list help a meal
manager?

At what type of food store might consumers

i0.

11.

12.

13.

14.

. A 16-ounce (473 mL) ¢can of green beans

usually costs $.69. This week, a large
supermarket chain is adverlising 2 cans for
$1.29. Is this a bargain? Explain why or
why not. '

- Why do generic products cost less than

national and store brands?

. Consurmers can easily compare the cost of

different brands, sizes, and forms of the
same or simitar products with

. What are two reasons consumers often give
for being wsmng 1o pay higher prices for

organic foods?

. What are the four basic purposes of food

additives?

. List eight tips to help consumers. save

money when shopping for food, )
True or false. The net weight shown of
canned foods includes the liquids in whxch
the foods are canned.

Why might food products provide people
with different percents of their Daily Valtigs
than those listed on labels?

Describe how the UPC works at the
checkout stand in a grocery store.

The last day a product should be sold is
calledthe __.__ .~

A_ expiration date

B. freshness date

C. packdate

D. puli or sell date _
Name four sources of help with consumer’
problams.

Resources

e Chapler 12
Study Sheet, repro-
ducible master 12-3,
TR. Have students
complete the state-
ments as they read
the chapter,

e Chapter
Review Games
CD. Have siudents
play the chapter
review game
according fo the
instructions thai
appear on the
screen.

" 299
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Career Path
Have students
revead the carser
descripiions of a
comparison
shopper and a
autrition aide that

Build Your Basic Skills

i. Math. Do a price comparison study of the
cost of different forms of a food product. For
example, compare the cost per sewving of a
chocolate cake made from scratch, a choco-
late-cake_made from a mix, a frozen choco-

i

Part2 The Managément of Food :

Using Workplace Skills

Caritie is a retall food demonstrator at
Johnsen’s Supermarket. She tells store cus-
tosmers about food products and answers their
questions as she offers them samples she
has prepared. The store manager expects

appear atthe
beginning of the
chapter. Ask stu-
dents why people
working in these
occupations would
need basic
spealing skills.

late cake, and a bakery chocolate cake. {(All
of these cakes should be two-laye, 8-inch
(20-cm) cakes with chocolate frosting.)

2. Reading. Mount the entire label from a can
of food in the center of a sheet of paper.
Label each of the points of information
required on food packages. Also label
the UPC and sach part of the Nutrition
Facts panel. '

Build Your Thinking Skills

1. Evaluate. Visit several supermarkets of
comparable size. Using the criteria for
choosing a food store given in the chapter,
evaluate each store. Write a report summa-
rizing your findings and identifying the store
at which you would most like to shop.
Explain the reasons for your choice.

2. Organize. Organize your family’s weekly
grocery shopping list to match the order of
the food aisles in the store where you shop.
Use the list to do the shopping. Share

~ with the class how the list affected the
shopping process.

Apply Technology

1. Investigate the lab procedures used o
determine the nutritional values of food
products itemized on Nutrition Facts panels.

2. Make a list of ways UPC and scanner
checkout benefit consumers and food
stores.

Carine 1o hielp boost sates-of-the produ
she demonstrales. :
To be a successful employee, Carine needs’
baslc speaking skills. Put yourself in Catine’s -
place and answer the following questions abiout”
your need for and use of these skills: _
A. What are three specific speaking skilis. -
that will help you communicate with yolr, .
customers? : Ky
B. How might store customers respond if you
do not have adequate speaking skills? - *
C. How might the store manager respondif
you do not have adequate speaking skills? -
0. What is another skill you would need in-his.
job? Briefly explain why this skilf would be
important. o

Answer Key to. Review What You Have Read
guestions ' - !
i. discount supermariet
2. false L -
n. A siiopping list helps a meal Manager say
* exira trips for forgotten items, and stick to:
budget: : . - i
4. . Yes, two cans of green beans plrchased at th
" prics Would cost §1.38. The sele price saves the
consurier $.09. - DA
5. less money s spent on packiging an :
produict may be made of lower-guality rigredien
6. * URit picing ' R
7." cancern about itie effects standard farmi methed
miay havé én foods and conicetn abotit ke eifects -
standard farming methods may have on e
envirgnment . TR
8. add nuttients, preserve quaity; aid progessing O
prepération, enhance flavars or Golot L
9. {List eight. Student responge.y
10, twe e
1. Perdent Daily Values listed on food labels aré baséd
4 2,000-calorie diet. Paople who have figher or 0%
calorié needs will have higher o tower Dalty Values
respectively. Ce
12, (Student response.)
13, D ‘ .
14, (Name four:) food siores; producl manifaclurers;
Safety and inspection Service (FSIS); FOA: ¢
county, or state heath departments; Beter Busineg
Bursaus (BBBs) :






